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Toronto gets glitzy theme centre, not Games

BY LM CHRESTIE, TORONTE
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Private interests
key to project

OLYMPICS from page 51

The Olympic Spirit Centre is not
directly an 10C project. It's put to-
gether under licence by private in-
terests known as the Olympic Spirit
Group. The building will be part of
Toronio's downiown regeneration
development by PenEquity.

“Obympic Spirit is the closest you
can get il yvou never have the
chance to go to the Games,” said
Markus Jerger, CEO of the Interna-
tional Spirt Development Organiz-
ation,

Landmark Entertainment Group,
creators of attractions such as Ter-
minator 2/30 for Universal Studbos
in Florida, and Star Trek: The Expe-
rience for Parnmount Parks and the
Hilton in Las Vegas, will design the
attractions,

“It's not a museum. [1°s also not a

founder. He said he wanted an “im-
mersive experience of jdeals and
triumphs and tragedies of the
Olympics.”

Other partners involved are
Toros Entertainment and its gen-
eral manager Sniderman,
the son of Sam (The Record Man)
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About 60 per cent of the Olympic
Spirit Centre displays will represent
international Olympic stories, and
40 per cent will have & Canadian
focus.

Mote: Chambers said the COA's
search for a new chief executive of-
ficer continues, and that the onga-
nization receives applications from

candidates “every week
“We're looking for & candidate who
wanis the job; [the job] fits with
their career, and [someons] who's
happy with the co ¥
Translation: the $I150000 1o
$175,000 the COA can afford might
lure a wannabe but won't buy an
established CEQ. News reports lasi
week put a Toronto-based CEOQ's
average salary at about $290,000.
"When you can't write a blank
cheque, it limits you at any level,”
Chambers said.
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A partion of the procesds will be
shared by thw WOC and the Cana-
disn  Olympec  Associamon. O0W
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